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Information essential for analysis
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SOCIAL IMPACT
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COMMUNITY ECONOMY
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POVERTY ERADICATION
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Economy project or earned income approach
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CIPP Model

The ways of means focusing on ends

Demand Project, activities Results

Context Inputs Process Products @ Outcomes

Social Outcomes-impacts
problems evaluation

insight
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SUSTAINABILITY from below
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Projects & Activities
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nestq Our missions How we work About v Latest content ~ Help me innovate Q
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We are Nesta. The UK's 2
innovation agency for
social good.

Explore our strategy More about us Our innovation methods

Find out more about our expert teams blending

different innovation practices to tackle some of

society’s biggest challenges.

The Discovery Hub

Our Discovery Hub scans for emerging trends,

promising technologies and interventions to help
test encouraging ideas that we can apply to the

work of our missions.

N

The Mission Studio

How we're building the next generation of mission-

led startups.
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Demonstrations after every ETA
attack were common around Spain
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The Cuggenheim Museum designed by Frank O.
Cehry has become a symbol of change in Bilbao
in recent years.




the ground-breaking trikitilari Kepa Junkera,
Pier Paul Berzaitz, and musicians or singer-sor
Ruper Ordorika, Jabier Muguruza and Gontza
been key figures in creating a collective musical u
have a new generation of musicians with new se
Urdangarin, Txuma Murugarren, Rafa Rueda ¢

In Spanish, groups like Mocedades, Barri
Mondragon (Javier Gurruchaga), Duncan Dhu |
La Oreja de Van Gogh, Fito and Alex Ubago h
popular in Spain and Latin America.

The recording industry produces some 200 title
Euskal Herria, released by about two dozen recc
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There is also a greater tendency tov
CDs and listening to music at home.
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Basque in nowadays
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STORYTELLING FROM CASE STUDIES
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OPEN WORKSHOP FOR SOLUTION & SCALING
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